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Understanding
kgCO2e/£

—MEDIATING CLIMATE CHANGE (DOYLE, 2011) 

“...one of the difficulties in engaging people with climate

change is due to its historical framing as an environmental

issue, which has led to a separation of humans and culture

from the environment.

This separation has been supported by the scientific

knowledge systems and representational practices called

upon to identify, validate and communicate climate change,

which have unwittingly rendered it as a distant and future

event rather than a present and immediate reality.”



HOW CAN GRAPHIC COMMUNICATION
DESIGN FOSTER GREATER LITERACY? 

Can graphic communication affect food

consumption practices?

To what extent can graphic communication design

foster carbon literacy in food purchasing

environments and influence customer behaviour?
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Data Visualisation
1. COUPONS

The coupons were designed across three

categories: beverages, vegetables and poultry.

By mimicking supermarket promotional tactics,

they satirise consumer-facing sustainability

messaging - highlighting both the individual

carbon cost of food items as well as the larger

supply systems that lack accountability and

thereby limit informed choices.
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Data Visualisation
2. PROMOTIONAL STICKERS

The stickers present a simplified categorisation of

the carbon emission level of each featured

product. By directing the customer’s attention to

the environmental implications of individual items,

the act of purchasing is reframed as a direct

contribution to climate change.
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3. ADVERTISING FLYERS

The flyers adopt the visual language of supermarket promotional print - 

bold typography, competing colours, and the urgency of a limited-time offer - 

to reframe UAL's food procurement data as consumer spectacle. Each product

is scaled according to its carbon footprint, so that the layout itself becomes a

data visualisation: high-emission items dominate the page.
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Data Visualisation
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THANK YOU!
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